
Latin American music licensing companies of artists and phonogram 

producers reach USD 184 million in 2011 

During 2011, music licensing companies (MLC’s) in charge of collecting public performance 

rights in Latin America and the Caribbean, representing the artists and phonogram producer’s 

worldwide, increased collections by 28% in terms of local currency, to $184 million US dollars. 

The region experienced economic stability in 2011 with a GDP growth of approximately 4.3%, 

according to a report published by the Economic Commission for Latin America and the 

Caribbean (ECLAC). 

The growth in 2011 marks a series of nine consecutive year-on-year growth in excess of 15%. 

The accumulated five year growth (2006 – 2011) reached approximately 166%. 

Revenues from broadcasters represented 45% of total collections with a growth of 32%, while 

public performance rights revenues increased by 25%, representing 55% of total collections. 

This revenue split is very different from global trends, where MLC’s broadcasting revenues in 

other territories usually account for a significantly higher percentage of overall collections. 

Continued regional growth is expected in 2012, as there are still many markets where artists 

and producers are not properly remunerated for the use of their recorded music, such as 

practically all broadcasters in Mexico, Central America and the Caribbean, along with 

disagreements by Brazil’s major network with regards to the correct amount of payment due  

 

 

 

Argentina industry welcomes tax exemption for the production and 

sale of music products in the city of Buenos Aires 

The past December 28, the city of Buenos Aires approved the reform of its tax code.  Among 

other innovation’s brought the exemption of the IIBB tax for the companies dedicated to the 

production and distribution of music products in the city if Buenos Aires. 

The new benefit means a considerable incentive covering all phases of production of 

Phonograms and wholesale distribution, retail and digital media. 



A great achievement for CAPIF’s team after several years working on this project, finally 

achieved for the benefit of all Argentine producers that mostly produce their phonograms in 

the city of Buenos Aires  

 

 

 

Historic decision in Mexico regarding broadcasting rights on sound 

recordings 

On 8 March was known the final decision in the law suit initiated by SOMEXFON (Music 

Licensing Company member of IFPI in Mexico) against group ACIR. This group is one the biggest 

commercial broadcasters in the country. 

The decision ended after three years of intense litigation where SOMEXFON has maintained in 

different challenges a very strong position in defense of its member’s rights to collect 

performance rights. 

The decision also ratifies two very important aspects that have been the subject of litigation: 

one, the basis of calculation for the payment of the rights to SOMEXFON is the 40% of the ACIR 

group gross revenue, and two, the corporate holding is liable for the payment, jointly with 

individual stations. 

ACIR group is a company that owns more than 160 operating radio stations in 25 cities of 

MEXICO  

 

 
6,000 million more illegal downloads in Mexico during 2011 

During the months of October and November of 2011 IPSOS Media CA consultants, launched a 

study on digital contents, the study was based on 1,000 interviews with frequent Internet users 

in Mexico. 



Among the results of the study we emphasis in the increase of 4,83% of illegal music downloads 

in comparison to the previous year. The most popular point of access to the illegal downloads 

continues to be peer-to-peer platform ARES, chosen by 62% of the total number of persons 

interviewed, followed by far by Taringa and GratisMusica with 7% and 4% of the users in that 

order. 

On the legal platforms, the most popular point of access in 2011 is You tube, chosen by 54% of 

the total number of users for legal download of music videos 

In reference to the use of mobile devices in Mexico, stands out that the 85% of respondents has 

at least one, the 54% of them uses them regularly to listen to music and 35% of these connect 

to download content. 

With this data in hand, the need of a law that protects intellectual property online, is a big 

concern for the creative community  

 

 

 
MEGAUPLOAD Actions 

Last January 20th, law enforcement agencies from USA and New Zealand took action against 

Megaupload board of directors after a three years investigation. The case had a global impact in 

the cyberlocker environment after three of the directors were arrested and the site 

megaupload.com and all its files were seized by a court order. 

In 2010 IFPI removed 7 million infringing locker files, and in 2011 were 15 million infringing 

locker files removed. 

After the raid on Megaupload the volume of files available dropped 67% in the week of the raid, 

from more than 800 thousand files removed weekly, to less than 100 thousand infringing files 

found and removed. In the Latin American region these figures were even stronger, and 

infringing files found reached ZERO three weeks after the site raid. 

Megaupload was among the top three most visited cyberlocker services in Brazil, Colombia, 

Argentina, Chile and Mexico, reaching more than 21 million unique visitors in all these countries 

together. 



The impact of these actions could also be seen in other locker services that changed their 

modus operandi to avoid legal actions limiting tools to share infringing files in their systems. 

IFPI and its national groups will keep up with high volume take down and other actions against 

cyberlocker services once this model represents more than 47% of the web-based music piracy 

in the Latin region and around the world  

 

 

 
Legal digital services audience is growing in the region 

The digital music services audience is growing in the region. There was a consistent growth in 

the monthly unique users accessing download music services, streaming video and streaming 

audio (interactive and non-interactive) of more than 8% in the last semester, reaching more 

than 105 million unique users in Argentina, Brazil, Mexico and Chile. 

This audience is driven mostly by major digital services like You tube and iTunes but it is also 

possible to see many other services expanding their user base in each territory. 

This represents not only a positive development but also a good opportunity for all the creative 

community environment which now can count on business models to distribute music legally  

 

 


